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BetterLife Marketing Guidelines



If you’ve just joined BetterLife, welcome! 
If not, welcome back!
This BetterLife Marketing Guidelines booklet was created to help agents and employees understand 
BetterLife marketing resources and important marketing guidelines, rules, and regulations that need 
to be followed. Please ensure that you review all of the information in this booklet carefully, and keep 
a copy handy so you can reference it when needed. 

If you are a BetterLife agent, we hope this booklet will help you find ways to market yourself and 
build your business. Included, you’ll find instructions for how to request a personalized ad, use our 
Marketing Toolkit, and get the word out on social media. It’s important to note that in the insurance 
industry, advertisements are closely regulated, so you are responsible for understanding and 
following the rules provided in this booklet.

If you have any questions, reach out for help! Here are some places you can go with questions 
regarding the information provided in the BetterLife Marketing Guidelines:

Marketing Department
marketingrequests@betterlifeins.com

Training and Sales Support Department
salessupport@betterlifeins.com

Debbie Robaidek, Compliance Manager
drobaidek@betterlifeins.com

 
Sincerely,

Beth Muehlenkamp
Director, Marketing

bmuehlenkamp@betterlifeins.com
608-833-8705
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Basic Advertising Regulations
The marketing practices of insurance companies are continuously scrutinized by the various state insurance 
departments. State laws govern what must or may not be included in insurance product advertising. It is the 
intention of BetterLife to maintain the highest standards in our advertising and marketing practices and comply 
with any and all state insurance laws.

BetterLife would like to remind you of the requirements for advertising our products, services, and member 
benefits. Advertising includes, but is not limited to, brochures, flyers, posters, radio and television commercials, 
newspaper or magazine ads, letters promoting our products or changes in an existing insured’s coverage, 
prepared sales talks, presentations, phone scripts, etc. 

Please note: Websites, blogs, and social media platforms that mention BetterLife’s products or services are also 
considered an advertisement under state law.

BetterLife’s General Advertising Rules are:
• Any and all advertisements must adhere to all applicable laws and regulations and must be approved by 

our Compliance Department prior to usage.

• All advertisements must contain a form number assigned by the BetterLife Compliance Department.

• Once approved, you may not alter any part of the advertisement as it is provided to you by the  
Home Office.

• Only approved advertisements may be used—NO EXCEPTIONS.

• Advertisements that have been discontinued must be destroyed immediately and may no longer be used.

• All advertisements will be created by the Home Office and delivered to you (or to a third party, such as a  
newspaper) in final format. You may not recreate or re-purpose materials; additional materials or materials  
serving a different purpose than originally intended must be re-requested from the Home Office. For 
example, a compliance-approved newspaper advertisement must be resubmitted if you intend to use it 
on the internet.

• Any website or blog that mentions BetterLife’s name and/or products must also be approved.

• ALWAYS be conscientious about advertisements you are using and how they can be interpreted. For 
example, do not take product-related advertisements to a member benefit that is pertaining to sickness, 
death, loss, or any other type of tragedy or sensitive subject.

State laws require us to notify you that the consequences of failing to comply with these requirements and 
instructions include disciplinary action up to and including termination of your agent or manager contract.
If you have questions or need further assistance, please contact either:

Debbie Robaidek, Compliance Manager
Ext. 6059 or drobaidek@betterlifeins.com

Nick McCullick, Director, Management Support Services 
Ext. 6043 or nmccullick@betterlifeins.com
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Advertising Logs
Existing regulations further require BetterLife to keep copies of all advertising used, together with the 
date(s) and name(s) of the publication or other media in which it was used. The Home Office needs to keep 
a log of when and where each advertisement was used. These logs may be requested by the Compliance 
Department for review and certainly will be requested by state(s) during a marketing conduct audit.

The majority of mailings and ALL newspaper ads should be completed by the Home Office. Any 
advertisement that is mailed or placed by the Home Office (newspaper ads, postcards, letters, business 
listings, sponsorships, etc.) should have a form filled out for it every time it is used. Please work with the 
Marketing Department so the log is filled out accurately and entirely for the mailing or ad placement. In 
rare cases where your office is permitted to directly send out a mailing, it is requested that you submit the 
material request to the Home Office, work with the Marketing Department to fill out the log for the mailing, 
and provide a list of the intended audience.

In the case where reimbursement is needed, no reimbursements will be granted until the log, a copy of the 
advertisement, and the original receipt has been completed and received by the Home Office.
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Agent Contract Branding Policy
Career Agents

• Agents must represent themselves as employees of BetterLife.

• In the event a career agent works with another agency, like XYZ Insurance Agency, he or she must 
only use their BetterLife email address to conduct business. The agency should not create their own 
email address for the agent. Any co-branded materials require prior approval by the Marketing and 
Compliance Departments. An exception to this rule are letters coming from the agency manager on 
his/her letterhead.

• For the purpose of introductions, the agent should be introduced to agency client base from the agency 
manager. This correspondence must be compliance approved.

• Agents must obtain written approval from the SVP of Member Acquisition in order to work out of another 
agency office. Approved agency affiliations will be kept track of and distributed with agent listings.

• Agents may not represent themselves as employees of another agency on social media sites.

Interns
• No advertising materials will be created for interns unless specifically requested. For any requests, interns 

are limited to existing advertising materials; no new materials will be created. Advertising during the 
internship phase should be limited to introduction of services materials.

General Branding Guidelines
• BetterLife will allow co-branded marketing materials under the following circumstances:

• The concept for the material is pre-approved by Compliance and the Director, Marketing.

• The material is targeted toward current clients of the agency or in an area where the agency may 
have more brand recognition than BetterLife.

• Acceptable quality logos (high resolution jpegs or eps files) and other applicable files are provided.

• The material promotes a product or service specific to BetterLife.

• Our Compliance Department has the final say on the use and dissemination of the advertisement.

• The named agency may be responsible for any costs associated with the production/mailing/
placement of the advertisement.

Corporate Agency/Other Insurer Guidelines
• In the event that a BetterLife agent proposes the sale of a policy not issued by BetterLife, the agent must 

be abundantly clear that BetterLife is not the insurer and provide appropriate information about the  
other company.

• This guideline should be followed regardless of the type of insurance the agent is proposing.

• It is important to explain this and make sure the other insurer is made clear even when the policy is 
being sold through BetterLife’s Corporate Agency.

• Per contract guidelines, career agents should only be presenting Corporate Agency options if there 
is no option to sell a BetterLife policy in the given situation. Approved appointments with other 
companies must be reported and approved via the “Licensed with Other Companies Agreement.”
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Agent Marketing Toolkit
Our BetterLife Agent Marketing Toolkit is designed to help you build your business and bring in new members! 
Our online toolkit gives you the power to tailor your marketing efforts to your specific strengths, and to target 
lists of your choosing with materials that promote YOU.

Most items in our Agent Toolkit are FREE of charge. For items such as postcards that you would like mailed 
out to a list of people, you are responsible for 50% of the postage cost. BetterLife covers the other 50% of the 
postage, as well as the paper, print, and labor costs!

You can find a library of available marketing materials and stationary in our Agent Toolkit, including:

• Business cards

• Customized letterhead and envelopes

• Branded greeting cards

• Postcards and letter mailers

• Brochures and product overview sheets

• Product guide

• And so much more!

How to Order Agent Marketing Material
   1.  Go to https://www.betterlifeagentresources.com/agent-toolkit.html

  2.  Select one of the categories at the bottom of the page to get started.

  3. Go shopping! Browse the marketing materials and select an item to view detailed information. When you 
       order an item, be sure to read through the info provided on the page and provide accurate information in 
       fillable fields (when applicable).

  4.  Click the “ADD TO CART” button to add the item to your cart. When you add an item to your cart, you will 
       see the icon in the upper right hand corner register that you have ordered an item.

  5. After you add an item to your cart, you can go back to continue shopping or click on the shopping bag 
       icon in the upper right hand corner to checkout.

  6. In the checkout screen, please confirm the information you ordered is correct and add the following 
      coupon code: PAYLATER. For items with a price, the total cost of your order will be deducted from your 
       next paycheck.

 7. To complete the transaction, click “CHECKOUT,” fill out your information, and submit your order. You will 
       receive an email order confirmation.

  8.  If you order postcards or letter mailers, be sure that you send an Excel file containing your list to: 
       salessupport@betterlifeins.com. You must send your Excel file the same day you place your order.  
       The required list template is provided in the toolbox.

  9.  Within a week of placing your order, the BetterLife Home Office will send you an email confirmation.
a.  For non-customized materials, the email confirmation will let you know when your order is  
     expected to ship.

b.  For customized materials, you will receive an email that contains a PDF proof to review and approve 
     before your order is printed and mailed.

 10.  The Home Office will send you a final email that contains tracking information or a confirmation that your 
         order has been mailed.
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Ordering Plain Stationery and Supplies
The agency admin is in charge of keeping the agency stocked with plain stationery and supplies. If you notice 
your agency is running low, please place a request with your agency admin. 

Mailings
ALL mass mailings will be done by the Home Office. Agents may not create/send out their own letters. The 
only exception to this is if an agent wishes to send a personal letter to a member on a case-by-case basis. 
An example of this is a letter written specifically for a client that’s not copied from a previously compliance-
approved letter template. All mailings must be sent out using BetterLife letterhead.

Mass Mailing Procedure

• If more than one letter is being sent out, it must be done by the Home Office.

• Marketing letters are available for order through the Agent Marketing Toolkit at:  
betterlifeagentresources.com.

• The agent must email his/her mailing list to the Training and Sales Support Team at:  
salessupport@betterlifeins.com in proper Excel format.

• Agents can find a template for mailing lists on the Agent Marketing Toolkit in the "Worksheets/Other 
Resources" category. 

• The Training and Sales Support Team will coordinate mailing details with BetterLife’s internal print shop. 
Once the mailing has gone out, the agent will be notified.

• The agent may be responsible for part or all of the mailing costs. Please contact the Training and Sales 
Support Team with questions.
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Requesting a Custom Advertisment
How to Order a Custom Ad
To request that an advertisement (such as a newspaper ad) be created, please go to the Agent Toolkit 
located at: betterlifeagentresources.com/agent-toolkit and fill out the Ad Request form at the bottom of the 
page. You will be required to provide specific information about the advertisement you need, including the 
publication, size, deadline, contact information, and more. Please note that unless you have been provided with 
prior approval, you will be responsible for the cost of the ad. 

Once you have submitted your ad request, you will receive an email confirmation from the Marketing 
Department within two business days. Please allow at least two weeks for the creation of your ad. Additional 
time may be required. If this is the case, the Marketing Department will notify you. 

Once approved and designed by the Marketing Department, advertisements will automatically be sent to 
Compliance for review and approval. When reviewing an advertisement, the Compliance Department must 
consider the manner and extent of distribution of the advertisement. If the manner and extent of distribution 
changes, the advertisement must be resubmitted for approval by the Compliance Department. For example: 
a compliance-approved advertisement for a Wisconsin newspaper must be resubmitted for approval if you 
intend to use it on the radio.

How to Place a Marketing Request
If you find that you would like to request a marketing material, such as a brochure, postcard, or other 
marketing-related material that is not currently available, please submit your request to your manager. If your 
manager supports your request, he or she will submit the request to the Director, Agency Sales. The request 
will be considered by the Director, Agency Sales and Director, Marketing. Your manager will be notified if the 
request was approved or denied, and if approved, an expected timeframe for completion will be provided.
 
Recognition Ads
Annual Conference Awards

Once Annual Conference awards have been announced from the previous year’s production numbers,  
each winner will receive a single ad to be placed in one paper only, paid for by the Home Office. Key 
Performance Awards will earn a recognition ad. All ads will be placed as promptly as possible after they  
have been announced.
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Agent Headshot Procedure
We have established a relationship with a professional photographer near each of our agency locations to 
provide agent headshots. When a career agent joins BetterLife, they’ll receive a list of photographers as a  
part of the onboarding process. Each agent should contact their agency’s set photographer for their  
headshot needs. If you need the list of approved photographers, please reach out to the Training and  
Sales Support Team.

New Agent Headshot Guidelines
BetterLife will continue to pay for new career agents to obtain a professional headshot. When a new agent joins 
BetterLife, they can contact the professional photographer that is located near their agency. The Training and 
Sales Support Team will work directly with the photographer to obtain the headshots and handle the payment. 
Please let the Training and Sales Support Team know when you have scheduled your appointment so we can 
anticipate the files and invoice. 

Current Agent Headshot Guidelines
BetterLife will pay for current career agents to have an updated headshot taken every three years. Please reach 
out to the photographer in your area to schedule your appointment. The Training and Sales Support Team will 
work directly with the photographer to collect the photos and provide payment. Let the Training and Sales 
Support Team know when you have scheduled your appointment so we can anticipate the files and invoice.

Photo Session Guidelines for all Agents:

• Agents are encouraged to wear a solid-colored jacket and/or shirt.

• Men are encouraged, but not required, to wear a professional tie (solid or subtle pattern). 

• Women are encouraged to wear long sleeve shirts or jackets with minimal jewelry and  
conservative makeup. 

• Anyone with long hair is encouraged to wear his or her hair down or partially up.

All of the photographers we have selected have a copy of our photography guidelines so we can maintain 
a consistent appearance company-wide. If you have any questions or need assistance scheduling your 
appointment, please contact the Training and Sales Support Team at: salessupport@betterlifeins.com.
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Ordering Promotional Items 
BetterGoods is just like any other online store. Visit: https://betterlife.crpromos.com/ and click ‘Sign In’ to 
create an account. If you have questions about BetterGoods, contact the Member Engagement Department at:
memberengagement@betterlifeins.com.
 
Using a Promo Code

1. Apply the code when you are viewing your shopping cart.

2. You will know it is applied when you see a price change reflected on the item(s) or it’ll give you the option 
to delete the code. 

 
Buying a Gift Certificate 

1. You can purchase a gift certificate online for any value. 

2. After completing the checkout process, you will receive a separate email after your order receipt with the 
code and value. 

3. It is important to copy the code accurately and send it to whomever you need to. 

4. Please save the code until you know it is redeemed. 

Redeeming a Gift Certificate
1. After you checkout, you will enter in your shipping and billing. This is where you will be redeeming your  

gift certificate. 

2. Copy and paste the code into the blank box under Gift Certificates. 

3. Click “Add gift certificate.” 

Bulk Items vs. Custom/On Demand Items
1. Bulk Items

a. Some items may have minimum quantity.

b. Most bulk items usually ship within 24 hours or 1 – 2 days.

2. Custom/On Demand Items 
a. These items are made to order, so they may take longer. 

b. Some clothing items may be backordered. To see if the clothing item you want is back ordered,  
    please check with Marketing Innovations at 319-294-2436. 

c. Check the lead (shipping) time prior to checking out.

3. Ordering Bulk Items & Custom/On Demand Items
a. If you want to order bulk items and on demand items with different lead times, you can order them  
    separately so you can get the bulk items first. If you do not need the bulk items in a hurry, you can 
    order them with the custom/on demand items and they will all be shipped together.

4.  Place an order with others to save on shipping costs!
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Technology Policies
Technology has changed the way we conduct business. It has offered us enhanced ways of doing business and 
often expedited processes that used to be very time-consuming. It also allows different options for BetterLife to 
connect with members and potential members. It is important to remember the laws and BetterLife guidelines 
associated with doing business using technology.

Email
Almost every business uses email these days, including BetterLife. The CAN-SPAM Act, a law that sets the rules 
for commercial email, establishes requirements for commercial messages, gives recipients the right to have you 
stop emailing them, and spells out tough penalties for violations.

Despite the name, the CAN-SPAM Act doesn’t apply to just bulk email. It covers all commercial messages, 
which the law defines as “any electronic mail message the primary purpose of which is the commercial 
advertisement or promotion of a commercial product or service,” including email. The law makes no exception 
for business-to-business email. That means all email—for example, a message to former customers announcing 
a new product line—must comply with the law.

Below are the main requirements of this act. Further explanation can be found by following this link: 
https://www.ftc.gov/tips-advice/business-center/guidance/can-spam-act-compliance-guide-business 

Things to point out include:

• The CAN-SPAM refers to electronic mail message that’s primary purpose is the commercial advertisement 
or promotion of a commercial product or service.

• Do not use false or misleading header information.

• Do not use deceptive subject lines.

• Identify the message as an ad.

• Tell recipients where you’re located.

• Tell recipients how to opt out of receiving future emails from you.

• Honor opt-out requests promptly.

• Monitor what others are doing on your behalf.

At this time, the following policies and procedures are in place regarding email usage:

• Keep all promotional messaging out of your emails to members or potential members unless approved  
by the Home Office.

• The main focus of your communications may only facilitate or confirm a transaction that the recipient 
already has agreed to unless approved by the Home Office. 

Violations will result in disciplinary action, up to and including termination. You as an individual will be 
responsible for any penalties imposed for violating this act which can be up to $16,000 per email.

Promotional messages open up a vast opportunity for us to promote member benefits, member events, and 
cross-sell related products, as well as engage customers at a powerful point in the purchase lifecycle. However, 
there is a balance to how this can be done in accordance with the law.

12                    For internal use only



Email Signatures
BetterLife provides two email signature options. The formatting of these signature options must be followed 
exactly. If you are a new agent, you will be provided with details during the onboarding process. You are not 
allowed to use other designs and variations for your email signature. If you are a current agent or employee 
and need information regarding approved BetterLife email signatures, contact the Marketing Department at: 
marketingrequests@betterlifeins.com.

All BetterLife agents and employees must include this disclaimer at the bottom of their email signature:

This email/facsimile communication and any attachments may contain confidential and privileged information 
for the use of the designated recipients named above. If you are not the intended recipient, you are hereby 
notified that you have received this communication in error and that any review, disclosure, dissemination, 
distribution, or copying of it or its contents is prohibited. If you have received this communication in error, 
please notify me immediately by replying to this message and deleting it from your computer. Thank you.

If a BetterLife member has provided an email address, it is available through the FACS system. It’s important  
to remember these rules when contacting members through email. You may not contact a member via email  
if they have not supplied an email address.

Miscellaneous
• Agents are not permitted to develop their own website with any reference to BetterLife.

• Each full-time agent and manager will have a section on the main BetterLife site that includes their  
picture, bio, and contact information.

• Agents are not permitted to have a profile on any website on which they post any information about 
BetterLife and/or its products, other than on the BetterLife site. The only exception is when agents are 
sharing posts BetterLife has posted to its company social media pages. 

• Effective August 1, 2016, a disclaimer indicating which state(s) a product is available was added to  
all of BetterLife’s newspaper advertisements. This allows the paper to use BetterLife’s ad on their  
digital platforms.
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General Social Media Guidelines
Social media is an essential component of BetterLife’s digital marketing efforts. Sites such as Facebook, 
Instagram, Twitter, LinkedIn, Google My Business, and YouTube have changed the way we live, interact, and 
conduct business. These platforms allow us to better connect with our members and potential members.

BetterLife will utilize social media on a corporate level while adhering to industry standard practices and 
regulations. All Home Office employees and field personnel that use social media must follow these guidelines. 

General Social Media Usage
• Personal Facebook, Twitter, Instagram, LinkedIn, etc. profiles are allowed.

• Home Office employees and field personnel are prohibited from promoting BetterLife products and 
services using social media.

• Home Office employees and field personnel are prohibited from stating anything negative regarding 
BetterLife using social media.

• Home Office employees and field personnel are encouraged to “Follow” or “Like” any BetterLife  
social media pages: 

• Facebook  |  Instagram  |  LinkedIn  |  YouTube

• Home Office employees and field personnel are encouraged to review BetterLife’s work  
environment/recruiting through:

• Indeed  |  LinkedIn  |  Facebook

• Google: Home Office  |  Lakeshore Agency  |  Wisconsin River Agency |  Dakotas Agency

• Home Office employees and field personnel are encouraged to ask members to submit a review if they 
had a pleasant experience with BetterLife. Reach out to: marketingrequests@betterlifeins.com for an 
email template to ask for reviews.

• Home Office employees and field personnel are encouraged to send photos from member or agency 
events to be shared on BetterLife’s corporate page to: marketingrequests@betterlifeins.com. 

• No product or member information is allowed on any social media site unless compliance approved.

• Personal status updates, comments, posts, or tweets should not refer to product or member information 
unless it’s a repost from one of BetterLife’s social media pages.

• No special events or public groups with any relationship to BetterLife may be created without prior 
compliance approval. Private events or private groups may be used.

• Home Office employees and field personnel are prohibited from posting on member pages in regard to 
policy or product information.
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Helpful Contacts
Agent Contracts & Marketing Toolkit
Training and Sales Support Department
salessupport@betterlifeins.com 

BetterGoods (Promo Item Store)
Member Engagement Department
memberengagement@betterlifeins.com 

Compliance
Debbie Robaidek, Compliance Manager
drobaidek@betterlifeins.com  |  608-824-6059

General Advertising/Marketing & Social Media
Marketing Department
marketingrequests@betterlifeins.com 

Technology
Wayne Boddicker, Director, Programming
wboddicker@betterlifeins.com  |  608-827-6079

Social Media Branding Guidelines
General Posts

Agents/managers that share posts on their business page not related to BetterLife should always make sure the 
content posted is relevant and professional.

• Agents/managers should not post anything political.

• Agents/managers should not post about controversial topics.

• Agents/managers are allowed to share relevant industry-related articles/posts.

• If a general post (not pertaining to BetterLife) uses an image, the agent/manager must use his or her own 
photos or a licensed stock photo.

• Do not Google an image and share something from the search results. Use a free stock photo site such as 
Pixabay.com. Always make sure the image is released free of copyrights under Creative Commons (CC) 
and approved for commercial use.

Social Media Violations

Remember that all social media and internet presence can and will be considered advertising, and is therefore 
subject to all company advertising guidelines. Any deviation or violation of these guidelines will result in 
disciplinary action, up to and including termination.
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